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AHHoTauus. JlaHHas cCTaThsl TIOCBSIICHA M3YYCHHIO KOHCTHUTYTHBHBIX JIEKCHKO-
CEMaHTHUYECKUX CPeACTB (haIIH-Osiora Kak OAHON M3 Hambolsiee MOMYNISIPHBIX U BOCTPEOOBAHHBIX
bopm KOMMEpUYECKOH camopeanu3anuu B 6sorocepe u MHOT'OI'pPaHHOT'O
JIMHIBOKOMMYHUKATUBHOIO ()EHOMEHAa KOMIIbIOTEPHO-OIIOCPEIOBaHHON KOMMYyHUKauuu. B xoxe
UCCIIEIOBAaHMsI YCTaHOBJEHO, YTO BBIOOP JIMHIBOKOMMYHHUKATHBHBIX CpeACTB (haIIH-0s1orepa
00yCITaBIUBAETCS HACYIIHBIM HMMIIEPATUBOM CO3/1aBaTh ATTPAKTHUBHBIH KOHTEHT JUIS IIUPOKOH
[IEJIEBOM ayJUTOPUX TIPH IOMOIIM JIMHTBOKPEATUBHOTO apceHalia S3BIKOBBIX CPEICTB C SIPKO
BBIPQKEHHBIMH ~ OKCIIPECCUBHBIMH,  OMOIMOHAIBHBIMH,  OIICHOYHBIMH,  CTHJIMCTHYECKHMH,
ParMaTH4eCKUMU KOHHOTAIMSIMH, BBITIOTHSIOIIUME KaK HH()OPMAaTHBHYIO (QYHKIIUIO, TPAHCIUPYS
JMYHOCTHOE OTHOIIEHHE OJIoTepa K pacCMaTpUBAEMBIM BOIPOCAM OIPEACICHHOW TeMaTHYECKOU
HaNpaBICHHOCTH, TaK U HANpaBJIEHHBIX HAa MOTHBALMIO U CTUMYJUPOBaHHME ayJUTOPUU
K OCYILIECTBIIEHHUIO OINPEeICHHBIX JeHCTBUI KOMMEPUYECKOTI0 XapaKTepa.
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Abstract. The article is devoted to the study of the constitutive lexico-semantic means of the
fashion blog as one of the most popular forms of commercial self-realisation in the blogosphere and
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a multi-faceted linguocommunicative phenomenon of the computer-mediated communication.
During the research it is determined that the choice of linguocommunicative means of a fashion
blogger is stipulated by the urgent imperative to create attractive content for a wide target audience
with the help of linguocreative arsenal of language means with distinct expressive, emotional,
evaluative, stylistic, pragmatic connotations performing the informative function transmitting the
personal attitude of a blogger to the issues of a specific thematic focus, and aimed at motivating and
stimulating the audience to perform certain actions of the commercial character.

Keywords: blogosphere, fashion blog, fashion blogger, lexical-semantic means.

For citation: Elkin V.V., Melnikova E.N. To the question of the lexico-semantic means of
the linguocreative arsenal of a fashion blogger. Kazan Linguistic Journal. 2019; 2 (1): 32-49. (In
Russ.)

B mocnennee BpeMsi HHTEpeChl IMHTBUCTOB Bce 00JIee 3aHMMAET CTPEMUTEITHLHO
Habuparomasi 000OpOThl, OJIHA U3 crenuPUIecKux GopM BUPTYaTbHOTO OOIICHUS —
JUYHBIC W OTKPBIThIC HTEpHET-THEBHUKH, WM OJIOTH, TPEACTABISIONIAE COOOM
MHOTOTPaHHBIN JMHTBOKOMMYHHUKATUBHBIN dbenomen KOMITbIOTEPHO-
ornocpeioBaHHOM koMmmyHHKaruu [2; 4; 10; 18]. [lo caMbIM CKpOMHBIM OIIEHKaMm
CIIELMAIUCTOB, HA CETOIHAIIHUN IeHh B MUpE HacuuThiBaeTcs 6osiee 400 MUIUTMOHOB
omoroB [23], a 3a onuH neHb B Onorocdepe pasmemiaercs Ooznee 3,5 MUIITMOHOB
noctoB [14].

[To cytu, Omor — 310 MHbOpPMAIMs (KOHMEHM WIH COOepiHcUMOoe) B BUIC
TEKCTOB, N300pa)KEHUM, CCHUIOK, aHUMAIIMU, Paj MyOJMKAIIMH KOTOPOU CO3/1aeTCs
CTpaHUIla U KOTOpyro aBTop (co3marens Osiora) MOXET BapbUpPOBATH
110 COOCTBEHHOMY YCMOTpEHHUI0. B TexHu4yeckoM cMeicie oy 6;1oroM (anri. “blog”,
ot “web log” — NntepHeT-KypHas coObITHI, IHTEpHET-THEBHUK, OHJIAH-THEBHHUK)
HaMU MOHUMAaeTcsl BeO-calT (WM paszzien BeO-caiiTa), coiepKalluili JaTUPOBAaHHBIE
3aMucy MYJbTUMEIUUHOTO XapakTepa (TO €CTh CJIOBECHBIC 3HAKU, W300paKeHWS,
ayIno, BHUACO, THIEPCCHUIKH), PACIOJIOKCHHBIE B OOpAaTHOM XPOHOJOTHYECKOM
nopsiike. Hapsty ¢ BO3MOXKHOCTBIO MPOCMOTpA JIFO00M 3alUCH Y YUTATEINsI UMEETCS
BO3MOXKHOCTh TIOCIIE TIPOCMOTpPAa OCTaBUTh CBOM OT3BIBBI K JIIOOOW 3ammcu
(kommenmpl — KOMMEHTAPHH).

Kpurepusimu  Tumonoruzanmmu M KJacCU(UKAIUU  OJIOTOB  SIBIISFOTCS
CICAYIOIIUE: THUN KOHTEHTA (uyHsll 0102, memamuueckut 0102 (hurbmpyroujue

onoeu (“‘filter blogs”), knoeu (“klogs” — “knowledge-logs”)), kyrvmyponocuueckuii
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O10e, Hayunvill 067102, 0Opazosamenvhbill 0102, BbICOKOMEXHON02UYHBIU 01102, O/102-
kamanoe, 6n02-¢popym); (PyHKIUOHAJIBHBIE TPYNNbl (002U, 3aHUMAOWUECS
omboopom u Kiaccugukayuet, O102U, 3aHAMbIE OYEHKOU U UHmepnpemayuel,
paszvichumenvhvle 6Onocu); GopMaT KOHTeHTa (mexcmoswviti 6102, pomodioe,
ayouoonoe, eudeobioe (6102), MOOUIbHYBIL 6102 (MOOA02), NOOKACMUHE (COKPAUEHO
om “ipod” u “broadcasting’’); aBTOPCKHIi COCTAB (a8mopckuil 6102, KOJIEKMUGHbLIL
0102, KopnopamusHulil 67102); cOc00 omaaThl (niamusiii 61102, becniamuwiil 0102),
MAacIITA0HOCTDb (0CHOBHOU 6102 Ha Oroeniamgopme, OONoIHEeHUe, UCHOTIb30BAHHOE
8 Kauecmee OONOTHUMENbHOU NIOWAOKU K OCHOBHOMY pecypcy, MUKpooiocu).
K HeTpaguImmoHHBIM Pa3HOBHUIHOCTSAM OJIOTOB OTHOCSTCS mMaunkacm W miaio2 WIH
mamonoe.

brorocepa cuuTaercsi TEKCTOBOM cCpeAoid, TA€ TJIABHBIM CpPEICTBOM
CaMOTpPE3CHTAIlMU U CYIIECTBOBaHMs SIBISETCS ciloBO. biorocdepa mpencrasiser
co00il 0co0YyI0 KOMMYHUKATHBHYIO Cpeay, HpPEIOCTaBISIONIYI0 OoJjiee HIMPOKUE
BO3MOKHOCTH JIJII KOHCTPYUPOBAHHUS BHUPTYAJIbHON JTMYHOCTH, Y€M 4aT Wi (PopyMm.
[TocpencTBoM OJIOTOBBIX BBICKA3bIBAHUW SI3bIK  CIIOCOOCH pealiu30BaTh CBOU
OCHOBHBIE (DYHKIIHH.

broru BeIMONHSIOT psiA PyHKIMH, Omarogapsi KOTOPHIM KakK aBTOPHI OJIOTOB,
TaK ¥  HMX  YUTATEJM  YJOBJIETBOPSAIOT  CBOM  pPa3jMYHblE  MOTPEOHOCTH
(remoOHUCTHYECKHE, KOTHUTUBHBIC, ap(EKTHBHBIC, SKOHOMHYCCKHE, BJIACTHEIC,
MOTPEOHOCTH CHIDKEHUSI HAIPSDKEHUs, MOTPEOHOCTH caMopean3aliuu JIMYHOCTH,
MOTPEOHOCTH HWHTErpallMi B COLMYM M adpuivanuu v 1Ap.): KOMMYHHKATHBHAS
GbyHKUMS, QYHKIUS CAMOIPE3CHTALMH, (PYHKIUS pa3BieueHUs, PYHKIUS CO3aHus,
VACP)KUBAHUS W  PACHIMPEHUS] COLMAIBHBIX CBA3CH, TMCHUXOTEpaneBTUYECKAs
GbyHKIHS, TeTOMMCHAST PYHKINSA, GYHKIIHS POABHKCHHS TOBAPOB U yCIIYT.

Ceromnst Onmarojapsi pa3BUTHUIO M JOCTYNMHOCTH HHTEpHET-TEXHOJIOTUI
MoTpeOUTENM  Pa3HOOOpa3HBIX TOBAPOB W  YCIYr  CO3JAlOT  COOCTBEHHBIC
VHTEPAKTUBHbIE KaHajbl KOMMYHUKauui B MHTepHere. M3-3a pocTa noOnyinsipHOCTH
dopmara OIOroB W KoimuecTBa KoMmMMeHTapueB B CeTH HEOOXOIUMOCTH

MOHHMTOPHHIA 3JCKTPOHHBIX COOOMIEHUI o OpeHmax ycunmBaercs [1, C. 226].
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[TocpenctBoM OJOTOB  MPOUCXOJUT AaKTUBHOE B3aUMOACHCTBHE U OOMEH
uH(popMaImenn MeXIy aBTOpaMH W MOAMHCYUKAMHU IOCPEIACTBOM HOBBIX CIIOCOOOB
KOMMYHUKAIIUH.

[TonTBepkaeHneM BBIIIECKA3aHHOTO SIBJIAETCS TO, YTO NpU OOpallleHUH
K KOHKpETHOM cTratuctuke Onorocdepsl B 2018 romy oTmedaroTcsi, B YaCTHOCTH,
CJIEIYIOIIUE PE3YIbTATHI:

1. bnoru ABASIOTCA OAHUMM M3 CaMbIX HAJEKHBIX MCTOYHUKOB JOCTOBEPHOU
uHopMarmm.

2. biorepsl Bce 4alle HCMHOJIB3YIOT PEKIIAMHBIE TEXHOJIOTMHA, B TOM YHCIIE
IJIaTHbIE OOBSBICHUS, UCIIOJIB30BAHUE KOTOPHIX YBEINUYUIOCHh Ha 93% 3a mocnenHuit
TOJI.

3. 53% MapKeToJIOroB TOBOPST, UTO BEJICHHE OJIOTOB SIBISETCS MX TJIABHBIM
KOHTEHTHBIM MapKETHHTOBBIM IPUOPUTETOM.

4. MapkeTonoru, KOTOpble OTHAI0T NpHOpuUTeT Onoram, B 13 pa3 yare
TOOMBAIOTCS MOJIOKUTEIILHOM PEHTA0EIbHOCTH CBOUX yCUui [25].

O.M. EnbkuHa KOHCTaTUPYET, YTO CETOHS Ha aBaHCIIEHY OJ0rocephl BhIIIET
MOTHB KOMMepUYeCcKoi camopeanu3anuu [7, C. 64]. s ogHux 60T — 3TO OCHOBHOM
MCTOYHMK 3apaboTKa, /JIg JPYruX — JIONMOJHUTEIBHBIM WCTOYHUK JIOXOJIOB.
[locnennue, rmaBHBIM O00pa3oM, PACCKa3bIBAIOT O CBOEM OM3HECE, O TEXHOJOTHSX,
JEJSATCA DKCIEPTHBIMU OlICHKaMH. BeneHue Takux OJIOrOB TMOJIE3HO JJIs MOJy4eHUs
MpOo(ECCHOHAILHOTO MpU3HAHUS, MPOGECCUOHAIBHOTO PA3BUTHS, JOCTHIKEHUS
aBTOpPUTETA B JICJIOBBIX Kpyrax, CTAHOBJICHHUS SKCIIEPTOM B OIpEEIeHHON 00J1acTH,
MPOJABUKEHUSI CBOETO KOMMEPUECKOIo MPOAYKTa, MPUBJICUYCHUS HOBBIX KJIHEHTOB,
OIICHKHU YCTIEIIHOCTH CBOEH JIEATEILHOCTH M, B KOHEYHOM UTOTE, /JIsl 3apadaThIBaHUS
Ha BeJIeHUU 0Jiora JCHEKHOTO KamuTaa.

OpHoii u3 HamboJiee MOMYJSPHBIX U BOCTPEOOBAHHBIX (HOPM KOMMEPUECKOM
camopeanuzanuu B Onorocdepe sBisercs (PamH-O0r. S3BIK MOIBI W €rO
pernipe3eHTanus B 6yorocdepe cTaiu B MocieaHee BpeMsi OObEKTOM psijia HAyYHBIX
usbickanuii [3; 8; 12]. ®omu-650r — 37O 60T, MPENCTABISAIOMMA COOOM KypHAT

3alUCel, CBA3AHHBIX C MOJOW, CTUJIEM, KOCMETHUKOW, OIEKIOM C TOUYKH 3PEHUS
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WX CMBICJIOBOTO HamosiHeHus. OH TNpU3BaH oOcBemaTh CTWIb ku3HH ( “lifestyle”)
Oyiorepa, MMEIONIUN CBOEH IIEIBI0 CKPBITO PEKIAMHPOBATH, «IIPOTPAMMHUPOBATH
noanucurkos (“followers”) Ha mokynky B onpenen€éHHBIX Mara3MHax W TOPrOBBIX
[IEHTPaX KOCMETHUKH, aKCECCyapoB, OACK/bI ONPEACIEHHBIX OPIHAOB U JU3aTHEPOB,
a TaKXKe e3UTh OTAbIXaTh IO PEKOMEHJYEMBIM MapIIpyTaM, CIYyIIaTh MY3bIKY
HY>KHBIX PEKJIAMOJATENI0 MY3bIKaJbHbIX HANpaBJICHUM, YUTaTh MPOU3BEICHUSA
onpenenéHHBIX aBTOPOB, TOCEMIATh BBICTABKH, IMOKAa3bl, ne(uiie W WHBIC BEHTHI
(“events”), T.e. MapKETHHIOBBIC MEPOIPHUATHS, CO3laBaeMble B pamkax PR-
KaMIIaHUH, HAIIEJICHHBIX HAa YBEIUYEHUE 0a3bl MOKyNaTENeH.

OCHOBHBIM THITOM KOHTEHTA TaKOTO OJIOTa SBIISIOTCS MOCTBI O COBPEMEHHOM
Mojie, MyOJIMKAIMU, B KOTOPBIX OJIOTEphl PacCKa3bIBAIOT O TMOCIETHUX COOBITHUSIX
B 9TOM 00J1aCTH, BBIKIAJbIBAIOT (OTOrpaduu ¢ MOKA30B OACKAbl HA HEACISIX MOJIBI,
PACCKa3bIBAIOT O TOM, YTO HYKHO HOCHUTh B TEKYIIHI CE30H, a TAKKE BBIKJIA/IBIBAIOT
coOctBeHHble ¢oTorpaduu (Tak HaszbiBaemble ‘“‘looks” — nyku wim oOpasbl),
r7ie MOJPOOHO OMMCHIBAIOT, KaKOM MapKu OJEkKIa, I/Ie KyIUleHa, €€ CTOMMOCTb,
1 OOBACHSIIOT, TOYEMY BEIIH JIy4Ille COYeTaTh UMEHHO TaKUM 00pa3oM.

Mpg1 yOeKIeHBlI, 4TO (a1H-010T ABJISIETCS MHOT'OTPaHHBIM
JUHTBOKOMMYHHUKATUBHBIM (PEHOMEHOM, TMpPH HW3YYEHUU W OIMHUCAHUU KOTOPOTO
HEOOXOJMMO YYHTHIBATH SI3BIKOBBIE OCOOCHHOCTH, BKJIIOYAsi PACCMOTPEHHE €ro
KOHCTUTYTHUBHBIX JIEKCHKO-CEMAHTHUYECKUX U CTUITUCTHICCKUX CPEIICTB.

[To mHenuto XyHaroBoit A. P., ceManTHueckas cTpykTypa Jiekcemsl “fashion”
BKJIIOYAET TPH KOMIIOHEHTa: 1) apxucema (MaHepa O/JE€BaThCS WM BECTU ceOsl Tak,
KaK CYHMTACTCS OOBIYHBIM WJIM TOMYJISIPHBIM B ONpPEICJICHHBIN MEepHUOa BPEMEHH),
unmeepanvras cema (TO, YTO MOJHO ceHuac); oJugpepenyuanvrvie cemobl
(Bce, 4TO CBSA3AHO C M3BECTHOCTHIO, MOMYJSPHOCTHIO B OMPEACIICHHOE BPEMS, OOIINM
HaIpaBJIeHUEM, TIPE00IaIaloIIeH TEHSHIIUEH, CTHIIEM B OJICK/IE, MaHEPE MOBEICHUS

B OMPE/ICIICHHBI BPEMEHHON MPOMEKYTOK, MOCJICIHUM CJIOBOM / BESTHHEM B MOJC

[13, c. 13].
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Tem ue MCHCC, B COBPCMCHHBLIX aHIJIOA3BIYHBIX CJIOBAPAX Y CYIICCTBUTCIIBHOTO
“fashion” mb1 BcTpeyaem TOMIOTHUTENLHOE 3HAUCHUE, CBI3aHHOE ¢ OM3HECOM B cepe
IMPpOU3BOACTBA, TOPTOBJIN O,ZLG}I(,Z[OfI, 06YBBIO, KOCMETHKOH U T. ..

“Fashion noun

1. A popular or the latest style of clothing, hair, decoration, or behaviour.

1.1. The production and marketing of new styles of clothing and cosmetics”
[24].

“Fashion noun

the business that involves producing and selling new styles, especially of
clothes, shoes, hair, etc.” [15].

“Fashion noun

the business or study of making and selling clothes, shoes etc in new and
changing styles” [20].

AHaJIM3 PEeKKYPEHTHOCTH CJIOBOCOYETaHM ¢ jekcemoit “fashion” B kauectBe
MOUCKOBBIX 3aIPOCOB, MPOU3BEICHHBIN ¢ moMotipio Mondovo [21] — yauBepcanbHOi
I_U/I(i)pOBOI?'I MapKeTHHFOBOfI HHaT(I)OpMLI A U3MCPCHHUA W YIIPpABJICHHUA BCCM, 4YTO
cBsg3aHo ¢ SEO, conmalbHBIMH CETSIMH W aHaAJMTUKOM, IIOKa3ajl, 4yTo u3 486
BapUAHTOB HamOoOJbIIUi 00beM TiIOOanpHOTO ToMcka (630000 3ampocoB)
COCTABJISIFOT JICKCUYECKUE EIUHUILI ‘‘fashion nova” w ‘‘fashions”, a HaMMEHBIIHIMA
(1900) — “fashion expert”, ‘“fashion scrubs”, “fashion bracelets”, “fashion
museum”, “fashion events”, “fashion glass”, “fashion geek”, “fashion finder”,
“fashion coats”, “fashion covet”, “fashion stylist jobs”, “fashion advice”, “fashion
music”, “fashion design books ”, “fashion belts”, “fashion party”, “fashion skirts”,
“fashion for kids”, “fashion dress up”, “fashion dictionary”, “fashion Barbie”,
“fashion today”, ‘‘fashion place”, ‘‘fashion café”.

['oBopss 00 OCOOEHHOCTSIX JIEKCMYECKOTO COCTaBa M CJIOBOYIOTpPEOJICHHUs
AHTJIOA3BIYHBIX CI)BIHH-6J'IOFOB, OTMETHUM, 4YTO BBI60p JIMHTBOKOMMYHHKAaTHUBHBIX
cpenctB (hauIH-0710ra 00YCIIABIUBACTCS COBOKYIMHOCTBIO PA3JIMYHBIX JAETEPMHUHAHT
O6HIGFO H 9aCTHOTI'O XapaKTCpa, K KOTOPbIM MOKHO OTHCCTH CICAYIOIIUC: CHCHI/I(I)I/IK&

3JIEKTPOHHOM KOMIIBIOTEPHO-0II0CPEI0BAHHOM KOMMYHHUKAIUU [5],

KasaHCKUI NIMHIBUCTUYECKMI KypHan, 2019, Tom 2, Ne 1



38

COIMOKYJbTYpHAst pojb Oyiora [6], TemaTWdeckas HAMpPaBIEHHOCTh TEKCTa,
COIMAJIBHBIN CTATyC aBTOpa, €r0 MOTUBAIUA [ /] 1 0cOOCHHOCTH MPodeCcCHOHATBHON
JESITETHHOCTH.

be3ycnoBHO, 00mIecTaTyCHOM JIEKCHYECKONH OCOOCHHOCTHIO (DIITH-0I0oTa Kak
dbopMbl peanuzanuu  KOMIIBIOTEPHO-OTIOCPEAOBAHHOW KOMMYHUKAIIUU  SIBJISIETCSA
UCIOJIb30BaHue oOmenpunaroii Murepuer-nekcuku: “to google” (‘eyerums’ —
OT Ha3BaHMS BCEMHPHO M3BECTHOW MOMCKOBOW cucTeMmbl “Google”, uTo o3Hadaer
‘uckathb B mouckoBoi cucreme Google’, HO B pa3roBopHO# peuu mpuodpesno Oosee
IIMPOKOE 3HauYeHHE — ‘UcKaTh B MHTepHeTe’ (B HE3aBUCHMOCTH OT HCIIOJIb3YyEMOM
norckoBoi cucteMbl); “to like” (‘nocmasumo ommemxy “LIKE’’, uyTto B mepeBoje
O3Ha4yaeT JOCIOBHO ‘Hpasumcsa’); “t0 tag someone” (‘ommeuamv K020-1UOO
HA pasmMeweHHol 8 coyuarvhou cemu omoepaguu/zanucu’); “to  follow”
(‘noonucamvcsi Ha 0OHOGNEHUS Ueli-TUO0 CMPAHUYbL UNU AKKAYHMA 8 COYUANbHBIX
cemsx’); “to retweet / to repost” (‘ckonuposamv u onyboruxosame ueu-iubo nocm
Ha ceoeti Unmepnem-cmpanuye’) u 1. 1. [11].

OpHOI U3 XapaKTePHBIX JIGKCHUYECKUX OCOOECHHOCTEHM aBTOPCKOro (harrH-0sora
SBJISIETCA HWCIOJb30BaHUE (HPa3eoIOTU3MOB U HWJIUOM, HAACISIONUX peub (HIIIH-
OJIorepoB  OOJIBIIEH AKCIPECCUBHOCTBIO, AMOIIMOHAIBHOCTBIO, OIICHOYHOCTHIO,
He(hOpMaTBbHOCHIO, YTO, KaK CJIEICTBUE, AKTUBU3UPYET AMOITMOHAIBEHO-UYYBCTBEHHOE
BOCIIpUSITUE KOHTEHTa (aIIH-Ojora. Bmecte ¢ Tem (¢pa3eosioruyeckue eIuHULbI
BBICTYMAIOT B Ka4yeCTBE JOBOJIbHO JAKOHWYHBIX CPEACTB Tepenadd HH(popMaruu
ajzpecarty, aneJyipys K ero o0me(@oHOBbIM 3HAHUSIM:

“To have a sense of style” — to know what looks good on you and have your
own style and taste.

“To be old-fashioned” — to wear clothes or do something that is no longer
in style.

“To strike a pose” — t0 take a particular posture in order to impress. You can
strike a pose for the camera.

“To be dressed to kill”— to wear something with an intention to stand

out/impress people and be noticed.
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“To have an eye for fashion” — t0 have a good taste and know what is
“in fashion’ and what is not.

“Dress for the occasion” — t0 wear something in the right place at the right
time.

“To be well dressed” — attired in clothing that is of fashionable, expensive
and properly fitted.

Jlpyroii xapakKTepHOW JIEKCHUECKOH OCOOEHHOCThIO (DAIIH-0JIoTa SBISETCS
HUCIIOJIB30BAaHUC HpO(I)eCCI/IOHaJILHO-OpHGHTHpOBaHHOﬁ JICKCHUKU Pa3In9HOro
CI)YHKLII/IOHaJ'IBHO-CT NIINCTUYCCKOTO craryca (TepMI/IHOB nu CTUJIUCTHUYCCKU
CHIDKCHHBIX  JKaproHu3sMoB):  “advertorial” (a piece of content that
Is an advertisement, but written and designed to look like a regular post (editorial));
“anchor text” (the clickable text in a hyperlink); “badge” (a badge is a way
for bloggers to encourage other bloggers to promote their blog by placing an image
on their site that links back to the badge owner’s blog); “bounce
rate” (the percentage of people who arrived on your site and only viewed one page
before leaving); “brick-and-mortar” (the term for a physical location of a store in
a real place, not online); “carnival” (a blogging event where bloggers create posts
based on a theme or topic); “carwalk” (a narrow flat platform, used by models
to present designer clothes); “DIY” (acronym for “do it yourself,” referring
to creating something yourself and making a blog post (tutorial) instructing others
on how to make it, step-by-step); “geotargeting” (a method of determining a blog
visitor’s whereabouts, and displaying content to them based on their location);
“influencer” (a broad and fairly new term, used to describe a person, perhaps
a blogger, celebrity or social media personality who has the power to inspire trends
or purchases); “jump” (creating a ‘“‘jump” means adding in a link so that your
visitors see a summary of your blog post with a read-more link for them to click
on should they wish to view the whole post); “landing page” (a dedicated page on
a website created with the intention of converting visitors into sales leads or e-mail
marketing subscribers for a particular product or database list); “lookbook”

(a compilation of images, showcasing a designer's upcoming collection);
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“lurker” (someone who regularly reads a blog but does not leave comments);
“monetize” (to make money from your blog, through a number of methods, mainly
advertising, affiliate links or sponsored content); “OOTD” (often used as a hashtag
(#OOTD) an acronym that stands for “outfit of the day”).
Mmuorue A3BIKOBBIC CAVHUIIBI (Hpnqu, KakK OTACJIBHBIC CJIOBa
H CJIOBOCOUYCTAaHUA, TaK U LCIIBIC BI)Ipa)KCHI/I}I) ObLIM 3aMMCTBOBAHbI U3 (bpaHuy%Koro
sI3bIKaA, ITOCKOJIbKY (DpaHI_[I/ISI U 110 ceH ACHb CHUTACTCA OJHUM M3 MHUPOBLIX LICHTPOB
MOJBI. B kauectBe IMPpUMCPOB (bpaHHYSCKI/IX 3aMCTBOBAaHUIN MBI MOXKEM IIPUBCCTH
CJIeyIoINe sSI3BIKOBBIC eMHULBL. “appliqué” (embroidering or stitching one fabric
onto another; a decorative design made of one piece of fabric sewn on top
of another); “crochet” (crochet fabric does not mean a knit fabric. In knitting
you keep certain stitches open as you go. With crochet, you tie up all loose ends
before moving on to the next loop. It is done with a crochet needle); “epaulettes”
(a decorative shoulder adornment); “Faux Pas” (a miss-step or major no-no);
“Haute Couture” (exclusive, custom-fitted high fashion clothing as produced
in Paris, and imitated in other fashion capitals such as New York, London, and Milan
— made for individual customers from high quality, expensive fabrics); “Je Ne Sais
Quoi” (“I don’t know what” - this French term is used to refer to a woman who has
an unnamable appeal about her); “ombré” (a gradual change of one shade from
dark to light (also referred to as “degrade”)); “ruche” (gathers created in clothing
by pulling fabric between 2 or more lines of stitching); “silhouette” (the contour
or outline of a piece of clothing); “Trompe l'Oeil” (“to tool the eye” - an artistic
technique where realistic imagery is used so to appear three dimensional. Trompe
["oeil is essentially an optical or surrealist illusion, and was made popular by Elsa
Schiaparelli’s infamous lobster dress, which was a white silk dress with a lobster
painted onto it, courtesy of Salvador Dali), etc.
JlanHasi 0COOEHHOCTh aKTUBHO TMPOSIBIISIETCS B aBTOPCKUX OJIOTax MyOTUYHBIX
(MeaMIHBIX) JUIL, KOUMH U SBISAIOTCS (Da1IH-050orepsl. [1o cyTH, 1S HUX BaKHBIM
YCIIOBHEM YCIIEITHOCTH SIBJSIETCS HMCIOJB30BAHME TMPABUIBHO IMOJ00paHHOM

HETPUBUAIBHOM JIEKCUKH, KOTOpasi OyneT BBIIETATHCA CBOEM 3MOILMOHAIBHO-
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DKCTPECCUBHOW W OIICHOYHOW KOHHOTAIMel. A TMOCKOIbKY OT (amH-01orepa
TpebyeTcst OBITh MOCTOSTHHO B TPEHJIE, PETYJSIPHO BBICTABJISAThH IMMOCTHI U PEarupoBaTh
HAa KOMMEHTapUHU MOAMNHCYUKOB, TO €My KpaiiHe HEOOXOAMMO HMETh OOLIMPHBIN
nexcukoH. He mocraTouno yxe Oynet ckazarb: “Everything is cute, all the collections
were chic, and that store is just amazing”.

bonee TOro, MHOTHE JIEKCEMBI B CBA3M C MOBBIIMIEHHOW YaCTOTHOCTBIO
WCIIOJB30BaHUSA TEPAIOT CBOIO  TMOJIOKUTEIBbHYI0O KOHHOTAaTUBHYIO HarpysKy
U, IO MHEHUIO ucchenoBarenerd [16; 17; 19; 22; 26], HaumHAIOT OTPUIATEIHHO
BIIUATH Ha (OPMUPOBAHWE W TOAJAEpk)aHUE HMHKa (GamH-Omorepa. Ot (homH-
Oyiorepa 0XHUJAIOT, YTO OH OYyJIEeT MOPOXKIAaTh O0Opa3bl, BBHI3BIBATH SPKUE SIMOIIMH,
JaBaTh OIEHKY U OOOCHOBAaHHOE€ MHEHHE, CTHUMYJIUPOBATh PEAKIUI0 Yy CBOMX
YUTATENCH.

@Oo1IH-0J10Tephl CXOJATCA BO MHEHHUHM O TOM, YTO B MHPE MOJbI, TJI€ BCE
CTPEMUTEIILHO MEHSETCS M YCTapeBaeT, AOJDKHBI CO3/1aBaThCSd U HCIIOJIb30BATHCA
HOBBIC CJIOBA, OTPaKAIOLIWE BESHUS CETOJHAIIHETO JHS U JlaKe HaIlCJICHHBIC
Ha MEPCIEKTUBY.

OCHOBBIBasiCh Ha MHEHUH HCCIIefoBaTeeii u sxcnepToB [16; 17; 19; 22; 26],
MoJaraeM, 4To K JICKCHYECKUM €IMHUIAM, KOTOPbIE YK€ CErOJHS BXOJAT U MOTYT
BOWTH B Orpkaiiinem OymymieM B MOaHbIH cTom-nucT (“fashion no-no list”), MmoxxHO
OTHECTH ClIeayrolIme JiekceMbl: “‘attention o detail ”, “l die”, “breezy”, “maven”,
“celeb”, “maxinista”, “coloration”, “must have”, “couture”, “onesie”, “diva”,
“passion for fashion”, “edge”, “recessionista”, “edgy”, “savvy”, “fabrication”,
“so0 cute”, “fashionista”, “style icon”, “feminine”, “trendy”, “flirty”, “uber”,
“floaty ”, “vintage/retro”, “flouncy”, “vixen”, “frock star”, “yummy”.

Hcxonga n3 HEOOXOOUMOCTH M BOCTPEOOBAHHOCTU ISl (PAIIH-OJI0TEpa UMETh
B CBOEM JIMHTBOKPEATUBHOM apceHayie OOraThlii HA0Op JEKCUYECKUX CPEICTB C SIPKO
BBIPAXKEHHBIMH AKCIPECCUBHBIMH, AMOIMOHATILHBIMU, OLICHOYHBIMH,
CTUJIUCTUYECKUMU, TMParMaTUuYeCKUMU KOHHOTAIIMSAMH, MbI pa3zpaboTajiu Te3aypyc

OIIMCATCIIBHBIX CJIOB, HCIIOJIb30BAHHNEC KOTOPBIX B (1)3HIH-6J'IOF3X, 110 HAIICMYy MHCHUIO,
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MOXKET  CIOCOOCTBOBaTh  co3AaHMi0  3¢G@deKTa  HOBH3HBL, HEOXHJIAHHOCTU
1 KOHHOTATUBHOCTU:

“Amazing”: astounding, mind-blowing, electrifying, impressive, stunning,
shocking, phenomenal, remarkable, awe-inspiring, thrilling;

“Chic”: current, elegant, sharp, smart, sophisticated, refined, studied, urbane;

“Classic”: quintessential, archetypal, distinguished, excellent, ideal;

“Classy”: posh, prim, ritzy, trim, turned out, glossy, tasteful;

“Cool’’: fresh, refreshing, snappy, clever, keen;

“Cute”: charming, delightful, pretty, sweet, darling, fetching, precious;

“FEasy”: natural, accessible, effortless, leisurely;

“Excited”: ebullient, elated, fired up, jubilant, overjoyed, pleased, tickled,
flushed, reveling;

“Exciting”: fascinating, intriguing, spellbinding, riveting, enchanting,
compelling, irresistible, magnetic;

“Fabulous”: breath-taking, outrageous, marvelous, spectacular, striking,
superb;

“Fancy”: frilly, frou frou, sumptuous, showy, ornate, embellished, deluxe,
lavish, rich;

“Simple”: light, clean, straightforward, uncomplicated, stark;

“Stylish”: dashing, dressed to kill, jazzy, jaunty, a la mode;

“Vintage, retro”: dated, nostalgic, evocative;

“Wonderful”: admirable, astonishing, brilliant, remarkable, miraculous,
sensational, swell, ambrosial.

B 3akiroueHne MOKHO KOHCTAaTUPOBATb, 4YTO JIMHI'BUCTHYCCKUC CpPCACTBA,
HCIIOJIb3yeMble  aBTOpamMu  (PI1IH-OJIOTOB, € OJHOW CTOPOHBI,  BBIMOJHSIOT
uHOOpPMATUBHYIO (DYHKIMIO, TpaHCIHPYS JMYHOCTHOE OTHOIIEHUE OJyorepa
K paCCMAaTpUBAEMBIM BONPOCAM OIPEACICHHONM TEMATUYECKOW HAIPaBICHHOCTH.
C npyroil cTOpoHbI, BHIOOpP JIMHTBUCTUYECKHX CPEACTB JEMOHCTPUPYET WHTEHLUU
aBTOpAa CO3/aThb AaTTPAKTUBHBIM KOHTEHT IS IIHPOKOM LIEJIEBOM ayIUuTOPHH,

YOpaBJIsATb €€ MHCHUCM, allCJZIMPOBATh K OSMOIMOHAJIIBHO-CCHCOPHOMY BOCIIPUATHUIO

KasaHCKUI NMHIBUCTUYECKMIA KypHan, 2019, Tom 2, Ne 1



43
oToOpakaeMOM  JCMCTBUTENBHOCTH, a TaKKe HE TOJBKO HMHULUUPOBATH
U TIOJICPKUBATh JMAJOTHYECKOE OOIEHHEe C aapecaToM, HO U MOTHUBUPOBATH
U CTUMYJIMPOBATh €ro K OCYILIECTBIICHUIO OIPEACICHHBIX NEHCTBUN KOMMEPUYECKOU
HaIIPaBJICHHOCTH.
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Kazanckuil ¢pedepanvnutit ynusepcumem, 2. Kazann, Poccus
Annoraums. Kurtaiickas wneporimduka B crpaHax — BOCTOUHOH AsHH  sIBISETCS

HEOTHEMJIEMON YacThbi0 KynbTyphl. Mcmonb3oBaHue KHUTAaHCKUX HEPOrIM(OB CBSI3BIBAIOT, BO-
IIEPBBIX, C IIOCTOSIHHBIM B3auMozeWcTBueM ¢ Kwnraem, BO-BTOpPBIX, C OTCYTCTBUEM CBOEU
HalMOHaNbHOW nHcbMeHHOCTH. [IpoHukHOBeHue wuepornugor B Kopero cBsizaHO ¢ MajJeHHEM
rocygapcrBa JpesHuii YocoH. JIurepaTypHbIi KUTAWCKUN $3BIK, WU BOHbAHb, B KOPEHCKOM
BapHaHTE XaHMYH, HCIOJb30Bajcsi 00Opa3oBaHHOW uacThio HaceneHus. Kopeilnpl Ha nuceme
WCIOJIb30BAJIM KUTAWCKHE HUEepOoraudbl, HO MO-TIPEKHEMY TOBOPWJIM Ha KOPEHCKOM S3BIKE,
Y HallUCAaHHBIC IO-KUTAMCKNU TEKCThl O3BYYMBAJIUCh YCTHO, BCE ITO IPHUBEIO K TOMY, YTO CO
BPEMEHEM KHUTANUCKHI NMHCBMEHHBIN S3BIK CTaJl HEOTHEMJIEMOM YaCThIO HE TOJBKO KOPEHCKOIo
A3bIKa, HO U KyJIbTYpsl Kopen. Oco6eHHOCTBIO NEPOTTH(PHUKN KOPEHCKOTo S3bIKa CYUTAETCS TO, UTO
ueporaudsl He MOABEPriMCh pedopMaM U HE MPHUHSIM YHOPOIIEHHBIM BUA, MO Ccei JeHb
UCTOJB3YIOTCS TpaauloHHble wuepornudsl. [lo cmocoOy oOpa3oBaHuss Heporaupbl MOMKHO
pa3fenuTh Ha  CIEAYIOIIME  THUIBI:  MUKTOrpaduueckue,  ykasaTeldbHbIE  HEpPOrTUQBI,
uneorpaduueckue, poHorpadpuueckre, 3aMMCTBOBAHUS U HEPOTIU(Bl ¢ U3MEHEHHBIM CMBICIIOM.
Briaensitor Taxke Takue BapuaHThl HEPOTIM(OB KaK COKpAIlleHUs, BYIbrapu3Mbl U Pa3HONKCH, TO
€CTh pa3Hble HauepTaHusl ueporauoB, COCYLIECTBYIOIINE B OJTHOM U TOM K€ CTHJIE TTUChMA.
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